Mohammed Ilyas E.K and Dr S. Gopi.,/11SSC.Vol.2.(3): 2025,PP: 1- 6 ISSN:2584-2714

https://doi.org/10.64906/1JSSC.2025.02.03.1

Regd.No. 114/2017

INTERNATIONAL JOURNAL OF
SOCIAL SCIENCES AND
COMMERCE [1JSSC]

= Crossref

Impact of Digital Marketing on Tourism in Lakshadweep Islands, India:

A Literature Review Study

Mohammed Ilyas E.K' and Dr S. Gopi?

'Ph.D Research Scholar ( Full-Time)

2 Assistant Professor and Research Advisor
PG & Research Department of Commerce Jamal Mohamed College (Autonomous) [ Affiliated to
Bharathidasan University] , Tiruchirappalli, Tamil Nadu, India.

Article History

Volume:2, Issue:3, 2025
Received: 25t December 2025
Accepted: 28t December 2025

Published:30t December 2025.

L)

Check for
updates

!

Abstract: The Lakshadweep Islands, a pristine archipelago in India, have
traditionally remained an under-explored tourism destination due to restricted
access, ecological fragility, and limited infrastructure. However, the advent of
digital marketing, particularly through social media platforms, has significantly
transformed its visibility and appeal. This literature review examines the impact of’
digital marketing on tourism in Lakshadweep, drawing from broader studies on
digital strategies in tourism while incorporating recent real-world developments.
Key findings indicate that social media influencer endorsements, viral campaigns,
and user-generated content have driven unprecedented surges in tourist interest, as
evidenced by a 3,400% increase in online searches following high-profile
promotions in 2024. Digital tools enhance destination branding, facilitate
sustainable promotion, and boost economic opportunities, yet they also pose
challenges such as infrastructure strain, environmental risks, and overtourism
potential. The review highlights a notable case of geopolitical influence amplifying
digital efforts, resulting in shifted tourist flows from competing destinations like the
Maldives. Overall, digital marketing emerges as a powerful catalyst for
Lakshadweep's tourism growth, emphasizing the need for balanced, eco-sensitive
strategies to ensure long-term sustainability. Future research should focus on
empirical assessments of post-digital boom impacts on local communities and

ecosystems.
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I. Introduction

Known for their immaculate coral reefs, blue lagoons, and abundant marine species,
the Lakshadweep Islands, India's smallest Union Territory, are a breathtaking archipelago
of 36 atolls in the Arabian Sea. Due to stringent admission requirements, ecological
fragility, and inadequate infrastructure, Lakshadweep has historically been a low-volume,
high-value ecotourism destination. However, the landscape shifted dramatically in early
2024 when Prime Minister Narendra Modi's visit and social media posts showcasing the
islands' beauty— including snorkeling experiences—sparked a viral campaign promoting
domestic tourism. This promotion coincided with diplomatic tensions involving the
Maldives, leading to widespread calls on social media for boycotting the neighboring
destination and redirecting interest toward Lakshadweep. The result was an unprecedented
surge: online searches spiked by 3,400% on platforms like MakeMyTrip, and tourist
arrivals saw a 107% year-on-year increase in mid-2024, with flights tripling in frequency.
Digital marketing has been a key factor in this change, increasing visibility and altering
visitor flows, especially through social media influencers, user-generated content, and viral
endorsements. As of 2025, ongoing infrastructure developments—such as new airports on
Minicoy and Agatti, luxury eco-resorts by chains like Taj, and investments under schemes
like Swadesh Darshan 2.0—signal a strategic push toward sustainable growth.

Using research on destination branding, social media influence, and sustainable
tourism practices, this review of the literature investigates how digital marketing
contributed to Lakshadweep's tourism boom. It highlights opportunities for economic
empowerment of local communities while addressing challenges like environmental
vulnerability, overtourism risks, and the need for balanced promotion to preserve the
islands' fragile ecosystems. By examining these dynamics, the analysis highlights how
digital methods have both positive and negative effects on developing travel locations like
Lakshadweep.

Digital Marketing Definition

Digital marketing can be defined as the exploitation of digital technologies, which
are used to create channels to reach potential recipients in order to achieve the enterprise’s
goals through more effective fulfillment of consumer needs. Digital marketing is quite
often considered a synonym for Internet marketing or e-marketing. This is a mistake.
Digital marketing should be considered more broadly than Internet marketing. Digital
marketing is located not only on the Internet but also in electronics, software, etc., which
the device or user uses to exchange data. Digital marketing is the digital identity of a
company; through which it presents itself in the virtual world to an enormous number of
users. Thanks to digital technology, a brand can reach each consumer with its products.
Digital marketing consists of the promotion of products or brands through one or more
electronic forms. It should be considered significant whether a given product or service
may be used in digital marketing. As using digital marketing for specific products or
services does not always need to be justified

Il. Literature Review

e Historical Constraints on Tourism Growth: Prior to digital adoption,
Lakshadweep's tourism was limited by ecological fragility, strict permit
requirements, and poor connectivity, with annual domestic arrivals averaging under
10,000 in the late 2010s and peaking at low figures historically.
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Pre-2024 Visitor Statistics: Domestic tourist arrivals were 22,800 in 2022, rising to
46,000 in 2023 (a doubling), while foreign arrivals remained minimal (e.g., 100 in
2022).

Catalystic Role of Digital Marketing in 2024 Surge: Prime Minister Narendra
Modi's January 2024 visit and social media posts acted as a powerful organic digital
campaign, triggering a 3,400% spike in online searches on platforms like
MakeMyTrip and redirecting interest amid India-Maldives tensions.

Quantifiable Impact on Arrivals: Post-Modi visit, tourist inquiries surged nationally
and internationally; April-June 2024 saw a 107% year-on-year increase (22,990
visitors vs. 11,074 in 2023), with sustained momentum into 2025 evidenced by
increased flights and passenger traffic at Agatti airport.

Amplification Through Strategic Campaigns: Platforms like MakeMyTrip launched
initiatives such as "Beaches of India" with discounts and content, while hashtags
(#ChaloLakshadweep) and celebrity endorsements fostered user-generated content
and viral sharing.

Influencer and social media Dynamics: Modi's endorsement exemplified the
"influencer economy," outperforming traditional ads; sustained digital efforts in
2025 include emotional storytelling, reels, and targeted ads focusing on eco-
tourism, marine biodiversity, and cultural heritage.

Integration with Infrastructure Developments: Digital promotion synergized with
government initiatives, including Rs 3,600 crore upgrades (ports, roads, airports at
Minicoy and Agatti), luxury resorts (e.g., Taj on Suheli/Kadmat, India's first water
villas), and enhanced connectivity (new flights, cruise partnerships like Cordelia).

Comparative Positioning Against Maldives: Digital narratives positioned
Lakshadweep as a sustainable, domestic alternative, contributing to a 45% drop in
Indian visitors to Maldives (April-July 2024) and highlighting Lakshadweep's
untapped revenue potential.

Challenges Highlighted in Literature: Over-reliance on viral moments risks
unsustainable spikes; fragile coral ecosystems demand responsible promotion, with
calls for low-volume, high-end eco-tourism to prevent environmental degradation.

Sustainability and Future Directions: Reviews emphasize balanced digital strategies
(SEOQ, influencer collaborations, virtual tours, e-permits) aligned with preservation;
2025 trends focus on community involvement, green infrastructure, and metrics like
digital-to-physical conversion rates for long-term growth.

Overall Transformation by Late 2025: Digital marketing has elevated Lakshadweep
from a niche destination to a trending hotspot, driving economic potential while
underscoring the need for sustainable practices to maintain its pristine appeal.

Objective

To examine the historical evolution of tourism in Lakshadweep
To analyze the role of organic and strategic digital campaigns
To assess the quantifiable impacts of digital marketing

To assess the quantifiable impacts of digital marketing
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Research Methodology

This study employs a qualitative, descriptive design through a modified systematic
literature review. Due to the scarcity of peer-reviewed studies on digital marketing's impact
on Lakshadweep tourism (as of December 2025), it integrates secondary sources for an
exploratory synthesis of trends from the pre-digital era to late 2025.

Data Sources

Government reports (Ministry of Tourism, Lakshadweep Administration, PIB).
Industry and media analyses (MakeMyTrip, news outlets, aviation data).
Limited academic/grey literature on island tourism sustainability.

Real-time digital trends (social media campaigns, search data).
Inclusion/Exclusion Criteria

Included: Relevant sources (2017-2025) on Lakshadweep tourism, digital marketing,
arrivals, and sustainability.

Excluded: Unrelated primary studies, pre-2017 data (except historical context), unverified
claims.

Data Collection and Analysis

Keyword searches for statistics and impacts (e.g., "Lakshadweep tourist arrivals 2025").
Thematic content analysis to identify patterns (e.g., 2024 surge, challenges).

Narrative synthesis with quantitative evidence.

Limitations

e Reliance on secondary data; partial 2024—2025 statistics.

Limited academic depth, supplemented by media/industry sources.

Ethical Considerations

Adheres to standard secondary research ethics, with accurate citations.

This concise methodology supports an updated analysis of digital marketing's role while
noting the need for future primary research.

lll. Findings

Significant Surge in Tourist Interest and Arrivals Post-2024: The pivotal catalyst
was Prime Minister Narendra Modi's January 2024 visit and social media posts, which
generated a 3,400% spike in online searches on platforms like MakeMyTrip. This organic
digital campaign, amplified by hashtags (#ChaloLakshadweep), celebrity endorsements,
and platforms' initiatives (e.g., "Beaches of India"), redirected tourist flows amid India-
Maldives tensions.

Quantifiable Growth in Visitor Numbers: Domestic arrivals doubled from 22,800 in
2022 to 46,000 in 2023 (pre-surge peak). In 2024, partial data showed a 107% year-on-year

increase in April-June (22,990 visitors vs. 11,074 in 2023). Flight operations tripled (e.g.,
31 to 106 in July 2023-2024), with new routes by IndiGo and Fly91 boosting connectivity
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and passenger traffic at Agatti Airport. Comparative Impact on Regional Tourism: Indian
arrivals to the Maldives declined sharply—37-42% in 2024 (from ~209,000 in 2023 to
~130,000), dropping India from top source market to sixth. This redirection highlighted
Lakshadweep's positioning as a sustainable, domestic alternative with superior lagoons and
marine biodiversity.Role of Digital Tools: Social media, SEO, user-generated content,
virtual tours, and e-permit systems democratized access, dispelling myths about
inaccessibility. Influencer dynamics (e.g., Modi's posts) proved more effective than
traditional advertising, fostering emotional storytelling for millennials/Gen Z. Synergies
with Infrastructure and Private Investment: Digital promotion aligned with government
projects (e.g., airport expansions at Agatti/Minicoy, luxury resorts by Taj, India's first water
villas on Kadmat) and cruise partnerships (Cordelia, Costa Serene), enhancing high-end
eco-tourism appeal.

Emerging Challenges: Rapid growth raised sustainability concerns, including waste
management crises (e.g., overflowing bins in 2025 reports), coral reef vulnerability,
freshwater depletion, and potential over-tourism. Experts emphasize low-volume,
responsible models to protect the fragile ecosystem. Sustained Momentum into Late 2025:
While full 2024-2025 annual figures remain partial (latest official yearly data up to 2023),
industry reports and media indicate continued growth through infrastructure boosts and
promotional efforts, with calls for community involvement and green practices.

IV. Conclusion

Digital marketing, particularly the viral organic campaign sparked by high-profile
endorsements in 2024, has profoundly transformed Lakshadweep from a niche, under-
visited destination to a trending eco-tourism hotspot, driving doubled arrivals, enhanced
connectivity, and economic potential. This demonstrates the power of social media and
influencer strategies in redirecting tourist preferences toward sustainable domestic
alternatives. However, the surge underscores the urgent need for balanced, responsible
development to mitigate environmental risks and ensure long-term viability. With ongoing
infrastructure synergies and targeted digital initiatives, Lakshadweep holds promise as a
model for inclusive, eco-conscious island tourism in India, contributing significantly to the
national tourism ecosystem while preserving its pristine heritage. Future efforts should
prioritize metrics on conversion rates, sustainability monitoring, and local stakeholder
engagement for enduring growth.
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